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Domain aftermarket services today

Today’s domain aftermarket services:
• Domain dropcatching
• Domain monetization• Domain monetization
• Domain marketplaces

How will they evolve in 2010?



Domain dropcatching today

• Today: very competitive market with several 
active players.
– Global: Enom.com, SnapNames.com, Pool.com– Global: Enom.com, SnapNames.com, Pool.com
– In Poland: Dropped.pl (over 80% market share), 

several other websites

• Despite overall economic crisis, dropcatching  
market is booming.
– NASK 2008 domain registration promotion 

resulted in 100% market growth in 2009.



Domain dropcatching in the future

• In the future: As more and more domains 
are registered, dropcatching will play 
increasingly important role in the increasingly important role in the 
aftermarket.

• Average domain price will decrease, while 
the number of caught domains will increase 
significantly.
– Dropped.pl caught domain statistics:

Jan 2008: 1080, Jul 2008: 2233, Jan 2009: 3750



Domain dropcatching in the future

• In the future: New ccTLDs markets will 
open to public dropcacthing:
– .sk domains currently being caught by – .sk domains currently being caught by 

Dropped.pl
– Opheffingen.nl being open right now to catch 

.nl domains
– .cz, .fr and other markets will follow.



Domain dropcatching in the future

• In the future: new NASK regulations with 
regard to domain dropcatching (Q4 2009)

• Expected result – higher dropcatching • Expected result – higher dropcatching 
prices, dropcatching volume will stay the 
same.

• Some websites will need to alter their 
business strategy to adopt to new rules.



Domain dropcatching in the future

• In the future: .pl option dropcatching.
• Option (Waiting List Service) mass 

registration from February 2008 will result registration from February 2008 will result 
in huge dropcatching market in 2011.

• Dropped.pl will be there :-)



Domain monetization today

• Today: the market is dominated by 
traditional parking services.

• Very limited services: only a single page • Very limited services: only a single page 
with ads.

• No promotion allowed, no content, no 
interactivity, no linking, no search engine 
traffic, no return visitors.



Domain monetization today

• Today: manual domain development 
(create a functional mini-site under a 
domain).domain).

• High investment per domain: script 
installation and customization, article 
selection, moderation, etc.



Domain monetization in the future

• In the future: automated website 
development.

• Whole content websites created basing on • Whole content websites created basing on 
user-specified criteria or keywords.

• Allows rapid development of domains with 
very little time and money investments.



Existing implementations: WhyPark.com

Future domain monetization examples



Future domain monetization examples

Sample WhyPark.com website (article directory):



• Automated website development 
characteristics:

– High visitor interest – interesting content, 

Future domain monetization examples

– High visitor interest – interesting content, 
many pages viewed per visit.

– AdSense or affiliate ads.
– Good search engine traffic.
– Unlimited earnings potential (depending on 

linking and promotion).
– Works with non-traffic domains.



Domain monetization in the future

• Automated development will not replace, 
but supplement traditional parking 
programs.programs.

• Existing parking companies will try to 
offer some development options too.

• Traditional parking will not disappear, but 
its market share will be decreasing.



Domain marketplaces today

• Today: Several websites already exist:
– Global: Sedo.com, AfterNic.com, etc.
– In Poland: AfterMarket.pl– In Poland: AfterMarket.pl

• Other domain sale methods:
– Domainer forums
– Direct mailing
– Brokerage services



Domain marketplaces today

• Today: Many end-users do not know 
about domain aftermarket.

• If a domain is unavailable, end-users do • If a domain is unavailable, end-users do 
not know how to get it back, or how to 
acquire a similar domain.

• Only educated end-users browse domain 
marketplaces – which is a very small 
percentage of potential buyers.



Domain marketplaces in the future

• In the future: tight integration between 
primary market and secondary market 
services.services.

• People looking to register a domain will 
be offered a choice of domains from 
secondary market.



Future domain marketplace examples

Integration example: AfterMarket.pl



• AfterMarket.pl will launch its primary 
market domain registration service in 
July 2009.

Future domain marketplace examples

July 2009.
• It will be the first combined 

primary/secondary market service in 
Poland.

• Watch us for future announcements!



Domain marketplaces in the future

• Domain registrars will team up closely 
with aftermarket providers to offer a 
combined domain registration combined domain registration 
experience.

• Integration will become so close, that the 
end-user will not even realize the source 
of purchased domain (primary or 
secondary market).



Domain marketplaces today

• Today: most domain sellers try to find 
buyers themselves (by direct mailing, 
contacting previous customers, etc.), or contacting previous customers, etc.), or 
simply put the domains on a marketplace 
in the hope of a sale.

• Domain brokerage is uncommon, and 
rarely used.



Domain marketplaces in the future

• In the future: Domain brokerage 
services will become much more 
common. common. 

• Brokers will compete for domain sellers 
(lower fees, dedicated brokerage 
websites, etc.).

• AfterMarket.pl to offer brokerage services 
in Q3 2009.



Thank you for your attention!


